Birder Travel Decisions Survey Results

Highlights of the NCBT Birder Travel Decisions Survey

Total number of surveys used: 678 (not all respondents answered every question).

Respondents are subscribed to birding-related listserves in VA, TN, NC, SC, GA, and &KY. H ow Ofte n do yOU gO b| rd N g
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Average per person expenditures on last birding trip in the USA

o 228 $169
# Ifdging /Camping Transportation

$104 $28
Meals/Food Souvenirs/Shopping

$25 $13

Other Recreation/Entertainment Access Fees

$22 $56
Birding-Related Supplies Other*

*8ix respondents had large quantities listed under "Other” and stated that the amount was for a tour that covered all expenses.
Those amounts were not included in this average.
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Willingness to Pay

0%

1-5%

6-10% 11-15%
willing to pay % more

16-20% >20%

= = A cup of shade-grown
coffee

A night's lodging...where
feeders are visible

A night's lodging with
early breakfast

A meal of locally-sourced
food

A mealatan
environmentally friendly
restaurant

— =A product/service from a
business that sponsors
birding events

====A product/service from a
certified Birder-Friendly
Business

—— A product/service from a
business that is an
Audubon member
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